
The Clean Show is back!
The opportunity to learn better methods, ex-

change ideas and see everything new in one place
returns to the city of Atlanta this month.

The exhibit opens on Saturday, July 30 and
concludes the following Tuesday. A month out,
exhibit space was already close to being sold out.

Educational ses-
sions will take place on
Saturday, Sunday and
Monday in meeting
rooms at the Georgia
World Congress Center

and on the exhibit floor. Topics will cover a wide
range from employee culture to top-of-the-line
technology, as well as marketing profit activators,
the state of the economy, to employee problems
and more.

The social highlight will take place on Satur-
day evening as DLI/TCATA host a member recep-
tion at the Marriot Marquis Hotel at 5:30 p.m.

Registration has been strong, making this
Clean Show a great opportunity to get new ideas
for your business, share experiences with others
and maybe boost your business.
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The first Clean Show in over 37 months is set to take place in Atlanta at the
Georgia World Congress Center. Registration has been strong to date, giving
hope that people may well will be lined up, excited and ready to go... like they
were in New Orleans in June of 2019 at the last show (photo above).
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DLI School to host introductory,
advanced courses in August

There is still time to register for upcoming classes to be
held at the Drycleaning and Laundry Institute’s School of
Drycleaning Technology in Laurel, MD.

Summer courses will start with the association’s signa-
ture “Introductory to Drycleaning” course geared toward
helping those with only a year of industry experience or
less. 

Topics include: sorting drycleaning loads; operating a
drycleaning machine; cleaning silk, satin and other fabrics; 
removing coffee, ink, grease and other stains from clothing;
pressing pants, coats and skirts; and using tensioning
equipment to improve finishing quality. It will take place

during the week of Aug. 8 to 12.
On the heels of that course, DLI will present its two-

week “Advanced Drycleaning” class from Aug. 15 to 26 for
graduates of its introductory course or individuals with a
few years of experience in the industry.

The comprehensive course will cover additional topics
such as fabric identification, wetcleaning items, customer
service techniques, industry regulations, plant workflow
and much more.

Tuition for each course varies depending on DLI mem-
bership level. For pricing and other information, as well as
registration, visit dlionline.org.
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Saturday, July 30
8 a.m. “8 a.m. “8 a.m. Best Culture Wins”

by Sean Abbas of The Threads, Inc. Room B314.The Threads, Inc. Room B314.The Threads, Inc.
9 a.m. “9 a.m. “9 a.m. Self-service Technology is Here”

by Nathaniel Dubasik of Burke Cleanersof Burke Cleanersof . Room B315.

2 p.m. “2 p.m. “2 p.m. Attracting and Managing the New Generation of Workforce” 

by Jennifer Whitmarsh of The Route Pros. Exhibit Hall Floor.

3:30 p.m. “3:30 p.m. “3:30 p.m. Where to Start? Tips for Entering the Commercial Laundry Industry”

by Monika Manter (Balfurd Dry Cleaners), Dan Campbell (Wash Around 
the Clock) and Andy Thorsen, (Carolina Textile Care)and Andy Thorsen, (Carolina Textile Care)and . Exhibit Hall Floor.

5:30 to 7:30 p.m. DLI/TCATA Membership Reception.
Marriott Marquis Hotel.

Sunday, July 31
8 a.m. “8 a.m. “8 a.m. 12 Profit Activators Guaranteed to Create an Immediate Cash Flow”

by Dave Coyle of Maverick Drycleaners. Room B314.
2 p.m. “2 p.m. “2 p.m. 2022 Economy — Are We Ever Going to See Normal?”

by Chris Kuehl of Business Armada Intelligence. Exhibit Hall Floor.

3:30 p.m. “Global Sessions Panel”
Exhibit Hall Floor.

Monday, August 1
8 a.m. “8 a.m. “8 a.m. Marketing Through Your POS”

by Norman Way of Puritan Cleaners. Room B314.

9 a.m. CINET PTC Global Best Practices Program
Featuring Peter Wennekes of CINET. Room B315.

2 p.m. “Human Resources Strategy”

by Sue Boardman and Johnathan Boehmer and Johnathan Boehmer and  of Puzzle HR. Exhibit Hall Floor.
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Wall Street Journal ApplaudsWall Street Journal ApplaudsWall Street Journal
Retired Board Member

It’s not often that a for-
mer cleaner is cited in the
Wall Street Journal. For
many years, PDCA Board
Member Barry Gordon
owned Quality Cleaners in
Lemoyne. At board meet-
ings, he was the guy who
“looked things up” to check
facts or references.

He was also the go-to
guy for many older members
of his community who
needed help navigating their computers and smartphones. When he retired, he
began to put his skills to use, forming Senior Tech Tutor. And, his neighbors ap-
preciated his skill and ability to explain things in understandable terms. His skill
came to the attention of the Wall Street Journal, who cited his ability to speak to
seniors in terms that they understand. To read the article, click here:
h t t p s : / / w w w . w s j . c o m / a r t i c l e s / r e t i r e m e n t - t e c h - h e l p -
11649450867?reflink=desktopwebshare_permalink
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As someone once said, “All good
things must come to an end.” And so,
it is with my current status in our fab-
ricare industry.

At the end of this month (July), my
position as Director of Operations at
Signature Cleaners will cease after
more than 13 years. 

It was my choice to slow down my
life and spend more time with family
and friends. When you reach a certain

age, your priorities change, and mine
certainly have done so.

This decision coincides with the end of my term as your DLI
District 2 Director, which takes place at the Clean Show in late
July. For the past six years, I have had the honor and privilege
of serving the members of PDCA, MAC and NCALC.

It has been a greatly rewarding experience contributing to
the betterment of our business community and I hope that you
have benefitted from DLI’s membership and the industry in
general.

I have seen many changes in my nearly 50 years in this busi-
ness. Periods of boom and periods of bust. My wish for all of
you is great success in your professional lives and the time to
enjoy all of the blessings that life has to offer.

I plan to stay active, so if my experience and knowledge

could be a help to any of you, please feel free to reach out to me
at markpollock@gmail.com, or (267) 701-6045.

Stay well and safe!
Mark Pollock

Director of Operations
Signature Cleaners

- DLI Certified Professional Dry Cleaner
- Wedding Gown Specialist

Mark Pollock

from the 
director’s chair
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Weekly Zoom Meetings
Provide Lively Discussions

Every Tuesday morning, cleaners from across the country
join together on DLI/PDCA’s peer-to-peer calls. On the
calls, people share their ideas, problems and successes. The
summary you receive every week includes only a few high-
lights of the discussions. Some of the cleaners who participate
have very large operations, while others have only one location
and just a couple of employees. But, they all say they gain
meaningful information to help their business succeed in dif-meaningful information to help their business succeed in dif-meaningful information to help their business succeed in dif
ficult times. The calls start at 11:30 a.m. EST. To join, go to:

https://us02web.zoom.us/j/84063392764
Dial by your location: 929 205 6099 

Meeting ID: 840 6339 2764
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Visit us at • Booth #3416

Sankosha Equipment Brings You Peace of Mind

Sankosha USA Inc. 
TOLL FREE: (888) 427-9120 •  TEL: (847) 427-9120 

http://www.sankosha-inc.com

New & Improved (MUCH Faster) for 2022
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     Inflation seems to be the word of the day
lately. The rates being thrown around are
many, and are definitely skewed toward the
agenda of the reporter. Fuzzy math and se-
lective baseline numbers often lessen the
true economic impact.
     Logically, you know that the price of some

items you buy has risen far greater than the rate of inflation
being reported. To be able to effectively plan and take action,being reported. To be able to effectively plan and take action,
you need to know your own internal rate of inflation. 
     Here are some steps to do that:     Here are some steps to do that:
          1. Pick the time frame over which you are evaluating
costs. Financial reports can help as they list expense cate-
gories,  total dollar amounts  and the percentage that cate-
gory contributes to your overall expenses.
     The downside is the frequency of the reports — quarterly,     The downside is the frequency of the reports — quarterly,
semi-annual, annual? A more nimble alternative is using
credit card statements that categorize on a monthly basis.
     You may also be able to do the same thing with debit card     You may also be able to do the same thing with debit card
statements as well as statements from online bill pay serv-
ices.
          2. Do your period-over-period comparison of costs. Some

items may be a once-a-year purchases and you will want to
compare that against what that item cost you in the prior
year. 
     Other items may be monthly purchases and the compari-
son will be against the prior month’s purchase. In any sce-
nario, the inflation rate will be the cost difference divided by
prior purchase amount.
     3. Compute the inflation rate of each item in comparison
to your overall expenses for the time frame you chose in
Step One. This will be the inflation rate of an item multiplied
by the percentage that item contributes to your overall ex-
penses.
     4. Use your calculations to make purchasing, budgeting
and pricing (of cleaning services) decisions. You can com-
pute an average inflation rate by adding  all of the individual
(per item) inflation rates from Step 3 and dividing by the
number of items. 
     You may want to adjust your prices to keep pace with that
average inflation rate. The individual (per item) inflation
rates can also identify trouble areas where you may want to
limit purchases, find another source, or find an alternative
product/item.

Inflation — Time to Face the Numbers

straight from the 
president

Steve Stevenson



byMike Tatch
Not too long ago, a hothead was closing by itself. The me-

chanic needed a part and told the owner not to use the equip-
ment until he returned. 

The next day, the employee operating the press suffered se-
rious burns when the head unexpectedly closed on his hand.
This terrible injury could have been avoided if the owner (or the
mechanic) had “locked out” the hothead until it was repaired.

Shut off the steam and lock the valve so it can’t be turned on.
If you don’t have lock-
out equipment, remove
the valve handle, and
put a sign on the press
in the language the op-
erator understands. If
this had been done, the
owner would not be in
court.

Mike Tatch has been a
safety consultant since 1987 and is owner of Tatch Technical Serv--
ices. For more information, contact him at miketatch@gmail.comices. For more information, contact him at miketatch@gmail.com
or by phone by calling (973) 615-1153.
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The following allied tradespeople support PDCA as Associate Members. Show your ap pre ci a tion by supporting them.

Adco-R.R. Street
Mike Tirpok, 610-442-7664
www.4streets.com

A.L. Wilson Chemical Co.
Bob Edwards, 201-741-010
www.alwilson.com

Cleaners Supply
Crystal Granish, 607-775-7905
www.cleanersupply.com

Columbia Boiler Co.
Mike Bonjo, 610-323-2700
www.columbiaboiler.com

Columbia-ILSA Machines
Stephen Langiulli, 631-293-7571
www.columbiailsa.com

Commercial-Industrial Laundry 
Services (CILS)

Anthony Mohl, 888-820-2457
www.cils-inc.com

E.J. Thomas Co.
Ryan Aguglia, 724-816-5377
www.ejthomascompany.com

EZ Products International
Diane Rue, 877-906-1818
www.ezpi.us

FM Supply Inc.
Todd McKenna, 610-444-1412
www.fmsupply4u.com

Firbimatic
Darrin Haiges, 815-338-2355
www.firbimaticusa.com

Frankford Machinery, Inc.
Nick Kashkashian, Jr., Ron Kashkashian,
215-289-3434
www.frankfordonline.com

Fulton Boiler
Mike McLean, 315-298-5121
www.fulton.com

Gurtler Industries 
Philip Bodner, 609-923-5352
www.Gurtler.com

Irving Weber Associates, Inc. 
Adam C. Weber, 800-243-1811
www.iwains.com

JCZ Training and Consulting
Jane Zellers, 717-507-4607
www.janezellers.com

Kreussler Chemical
Tom McAllister, 610-585-5390
www.kreussler.com

Laundry Owners Mutual 
Blaine Meixner, 800-590-4404
www.lom1915.com

Moore Services Inc
Jerry Moore, 800-941-6673
www.mooreservices.info

PAC Industries Inc.
Joseph J. Leo, 717-657-0407
www.pacindustries.com

The Route Pro
Mark Albrecht, 304-410-5816
www.theroutepro.com

Ram Leather Care
Rick Danley, 724-288-2991
www.ramleather.com

Sankosha
Wes Nelson, 847-427-9120
www.sankosha-inc.com

Union Drycleaning Products
Vic Williams, 404-363-8699
www.uniondc.com

United Wire Hanger Corp.
Peter Goldman, 201-288-4540
www.unitedwirehanger.com

safety corner

supportgroup

(Steam Valve Lock & Tag)

Bonuses for Membership
Renewals

Is your DLI/PDCA membership up for renewal? New mem-
bers receive money-saving bonuses, but you will also receive
some extras to help your business, including:
EnviroForensics

A free insurance archeology consultation ($200 value) and
$500 off of any insurance archeology project at or above a
$5,000 cost.
EzProducts International, Inc.

Renewing members receive a sample case valued at $25.
Memories Gown Preservation

Renewing members receive a $35 credit.
NIE Insurance

Renewing members receive 6% off insurance.
Sankosha USA

Renewing members receive 25% off an order of covers and
pads.
SPOT by Xplor

Renewing members receive $5 per month credit to be used
annually.
Unipress Corporation

Renewing members receive a $200 freight credit for one
product.



Join now at DLIonline.org/Membership or call 800-638-2627 

 DLI Membership Pays

BeCreative360
Cleaner’s Supply
EnviroForensics and PolicyFind
EzProducts International, Inc. 
FabriClean Supply
Fabritec International
GreenEarth Cleaning
Kleerwite Chemical
Luetzow Ind. Poly Factory Direct

Memories Gown Preservation
NIE Insurance 
The Route Pros  
Sankosha USA, Inc.
SPOT by Xplor
Unipress Corporation
United Fabricare Supply, Inc.
U.S. Leather Cleaning

Start your DLI membership in 2022 and receive gift certificates worth
more than $2,000 from these industry manufacturers and suppliers:  

Limited to renewing DLI memberships in 2022.  
New members receive a separate discount package.

DLI Membership Pays You Back

“DLI keeps our industry strong by bring-
ing professional cleaners together. As 
a bonus, we’re saving money on our  
automated database marketing with 
“On the Spot" through BeCreative360 
and seeing significant improvement our 
in customer retention.” 

- Brian Harrell
Vice President

A Cleaner World, North Carolina
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